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Andronicos Market Rite Aid 
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Draegers Super Tesoro West Coast 
Market Valero 

Et Camino 76 Trader Joes 

Footwear Etc True Value 

Grand Petroleum Hardware 

Los Altos Chevron Turn 2 Solutions 

Los Altos Gritt Vi ttage Chevron 
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REVENUE COMPARISON 
One Quarter - Fiscal Year To Date 

2014-15 2015-16 

Point-ai-Sale $546,496 $570,345 

County Pool 94,877 105,292 

State Pool 436 503 

Gross Receipts $641,808 $676,140 

Less Triple Flip' $(160,452) $(169,035) 

*Reilllb llrsed from COl/li ly compellSolioJl fill1d 
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Statewide Sales Tax Trends 
Excluding accollnting aberrations, the 

local one cent share of statewide sales 

OCCUlTing April through June was 3.4% 

higher [han the comparable qua rter of 

2014. 

Receipts from rhe COli ntywide use tax 

allocation pools accounted for rhe larg­

est portion of the increase refl ecting a 

continuing shift in consumer preferenc­

es From brick and mortar stores to online 

shopping for merchandise shipped from 

out of state. 

Sa les and leases of new cars continued to 

post impressive gai ns as did contractor 

supplies and restaurants. Overall gai ns 

were offset by a 17. 10/0 decl ine in receipts 

from service stations and petroleum re­

la ted indust ries. 

The Remaining Fiscal Year 
The state's unemployment rate con­

tinues to decline and real disposable 

income is expected to grow 2.5% to 

3 .0% in rhe second half of201 5. 11,is 

improvement in incomes coupled with 

easy credit conditions should stim ulate 

an increase in housing starts as well as 

capita l investment in equipment, alter­

nate energy a nd technology. 

The auto industry is anticipating con­

tinuing strong sales umil tapering to 

more sustainable level s in 2016-2017. 

Building and construction, the only 

retail segmem yet to return (0 pre-re­

cession levels, is ga ining momentum 

in several regions and is ex pected to 

account for 10% of sa les tax growth in 

rhe second half of the fiscal year. 

Restaurant sales continue to rise alt­

hough there are some concerns that the 

strong dolla r may impact sa les in areas 

that cater to tourists from abroad. Gains 

from consum er goods are expected to be 

modest with the strong dollar cutting 

prices of imported goods and an ongo­

ing shift in consumer spending from 

tangible goods to services, entertain­

ment and other non-taxable purchases . 

Gasoline prices remain well below the 

previous year due to a worldwide glut 

of oil. Barring unexpected supply o r 

refinery disruptions, prices are expected 

[Q trend lower through the first half of 

2015-16 bur begin rebounding in the 

second half 

SALES PER CAPITA 
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Internet Sales Tax Proposal $3,000 

H R 2775 (l1,e Remote Tra Ilsaction 

Parity Act) is a new proposal by Rep­

resentative Jason C haffetz (R-Utah) au­

thorizi ng states to requ i re remote sel lers 

without physica l presence in their state 

to collect state and local sales tax from 

in-s tate buyers. 
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The bi ll currently has 52 sponsors and 

attempts to address objections to ele­

mems of the Marketplace Fairness Act 

thar preceded it. 11,e proposa l provides 

for a three year phase in for small busi­

nesses, prohibits auditing remote sel lers 

with annual sales under $5 million, and 

requires states [Q provide software to 

enable remote sellers to collect and remit 

their tax. 

REVENUE BY BUSINESS GROUP 
Los Altos This Quarter 

Cons.Goods 
19% 

111e Board of Equalization estimates 

that local governments in Ca liFornia 

currently lose approximately $44 per 

capita in uncollected sa les a nd use tax 

on e-commerce purchases. 

9% 

Los ALTOS Top 15 BUSINESS TYPES 
l os Altos 

Business Type Q2 '15 Change 

Casual Dining 107,015 5.7% 

Drug Stores - CONFIDENTIAL-

Electrical Equipment - CONFIDENTIAL-

Family Apparel 12,504 9.8% 

Fast-Casual Restaurants 10,076 -18.8% 

Fine Dining 20,927 5.3% 

Food Service Equip.lSupplies - CONFIDENTIAL-

Grocery Stores BeerNVine - CONFIDENTIAL -

Grocery Stores liquor 78,037 21.6% 

Home Furnishings 24,687 -8.1% 

Quick-Service Restaurants 14,255 28.7% 

Service Stations 112,511 -8.6% 

Specialty Stores 18,656 578.5% 

Sporting Goods/Bike Stores 11 ,107 -9.7% 

Women's Apparel 16,800 -5.1% 

Total All Accounts 570,345 4.4% 

County & State Pool Allocation 105,795 11.0% 

Gross Receipts 676,140 5.3% 

County 

Change 

1.9% 

-5.4% 

-5.3% 

2.5% 

12.6% 

6.6% 

-1.6% 

1.9% 

3.2% 

0.0% 

21.7% 

-14 .4% 

2.5% 

-2.4% 

-4 .5% 

2.9% 

9.4% 

3.9% 

FoodfOrug 

Fuel 

16% 

Hdl State 

Change 

6.0% 

-8.0% 

-8.2% 

2.8% 

9.6% 

12.2% 

-6.0% 

2.1% 

3.6% 

7.5% 

9.2% 

·11.7% 

5.6% 

0.0% 

-3.6% 

2.8% 

11.8% 

3.8% 


